Promoting Connecticut Towns as Visitor Destinations

Presentation to Connecticut Council of Small Towns
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Tourism is Connecticut’s 8™ largest industry.
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in sales supported by in tax revenues including $910 million dlrectly related to tourism,
traveler spending. in state/local and $778 million in federal and 121,527 jobs supported by
tax generated by visitor activity. tourism activities.
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Research shows us that “interesting small towns” is
one of the most important things potential travelers to
New England are looking for.

Even more than “fall foliage™!

Things New England Visitors Are Most Likely to Seek Out

73%
61%
56% 55%
50%
44%
Beautiful scenery Beach/water Historical sites Interesting small Great culinary Fall foliage
activities towns experiences
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Pinterest’s Top 10 Travel
Trends for 2019 includes:

“Out-of-the-way towns”...

“...People are seeking out small towns
for their bucolic views, unique B&Bs
and low-key R&R!”

Searches for “small town travel” are up
276%!
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Other data proves the appeal of Connecticut’s towns.

Google users search on town names more than any other
relevant theme.

e Within CTvisit, town names are the most searched theme.

e “Cities and Towns” is consistently one of the most popular
topics on the CTvisit’s DO menu.

e Content marketing articles about exploring Connecticut
towns are consistently among the top performers in:
Inspiring clicks to CTvisit
Keeping readers on the page longer
Generating referrals to partners
Driving visitation to the state

* The press often seeks information about Connecticut’s
towns.  (i.e. “most romantic towns”, “best towns for
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history”, “best town for a long weekend”)
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2018 Campaign Overview
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* Continually optimized array of modern

content marketing tactics
e Search Marketing, Social Media, Content
Distribution, Branded Content,
Streaming Radio, Influencer Marketing,
Video Marketing and Email Marketing
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* 400+ Out of Home placements in key markets
* High impact “station domination” at Columbus
Circle in Manhattan
* Billboards, bus shelters, and/or kiosks in
Manhattan, Boston, Westchester, Long Island,
Rhode Island, and Connecticut
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Campaign Features Over 1,000 Partners

The award-winning campaign communicates Connecticut’s unique offering: the
opportunity to blend active & relaxing, historic & innovative, and outdoor-oriented &
cultural activities that are close together and close by.
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CTvisitcom still revolutionary Clvisitcom still revolutionary
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All 169 towns, all regions and over 1,100 hotels, restaurants, attractions, arts organizations,
and museums have been prominently featured between our PR and advertising efforts.
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PR Extends Reach with Credibility

In 2018, we have received over a Billion impressions from over over 950 placements,
and featured 920 different partners from 160 different towns!

DEPARTURES The Boston Globe boston.com MENS JOURNAL

The Best New England Towns to See the Smoking drinks and tower drops: 12 Amazing Trips to Take
Changing Autumn Leaves { dactivities amp up theaction at 6 New England towns to visitin September This Fall to Avoid Big
y Foxwoods and Mohegan Sun o Crowds
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Forbes Forbes Smithsonian.com

Why 0ld Saybrook, Connecticut ) X ﬂeWSday
Should be Your Next Weekend ‘S/avo:'A Connecticut Fall Foliage

7 + catio . N n .
Road Trip from New York City acation The 20 Best Small Towns to Visit in 2018 ConnecticutRiver Valley day trip:
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CTvisit.com

‘isit Session’

Over 5 million visits a year

~50% came to the site via an article
~25% of sessions view a listing
Over 3 million referrals to partners

(clicks to partner website, calls or emails)
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How to maximize support for your town
from the Office of Tourism
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Optimize Your Town Page on CTvisit.com
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 Add more photos; change them out
seasonally

 Make your “facts” as inspirational
and motivational as possible — let
your personality shine through

 Encourage more attractions,
restaurants, hotels, B&Bs to
optimize their pages on CTvisit.com

* Encourage all events managers to
leverage this site to promote events
in your town/city
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Respond Quickly to Press Inquiries

Establish a personal connection with our office. Respond quickly when
we reach out — particularly regarding press inquiries.

e SH]ithSOHian.com

Best 15 Things To Do in Connecticut’s Northeast (No-
Longer-Quiet) Corner

The 20 Best Small Towns to Visit in 2017

From remote hideaways to coastal harbors, discover the towns that
topped our li SithSONiAN.com  SUSSERIBE  SuMINCWS  WISTORY  SCHNCE  BOOVATON  AFS L CULTUNE  TROEL &
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Connect with Us on Social Media

We have nearly % million fans/followers and actively use
these channels to connect with travelers in-state and out-of-state.

Visit Connecticut CTvisit CTvisit VisitCT
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Send Us Great Images and Stories

G

paid paid content
Q search ads f seeding via hd
on Google paid Taboola and .
print, online, social media Outbrain ongoing
broadcast posts on email
PR outreach Facebook outreach
/ Y,

.

..the more ways and
more often we’ll
feature them!

The better your images,
the more compelling
your story ideas....
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Open Your Town on Open House Day

OPEN
HOUSE
II:I!éggéz\‘!Fsuxr
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Great way to encourage partnership
among museums, attractions, historic
sites, etc., in your town/city

Encourage them to develop some type
of Open House Day special, preferably a
- free admission for first XX visitors

- special tours/interactive experiences
- even a town-wide experience

Benefit from our statewide PR effort
driving millions of impressions on
CTvisit.com (500 media hits last year
and 15% increase in website visits)
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Stay up-to-date on Connecticut tourism

CTVISITLOGIN | REGISTER

bt TOURISI TRACKER

PLANS & EVEATS  USE YOUR FREELISTING  CAMPRIGN HIGHLIGHTS ~ PARTAER WITH US  RESOURCES & MORE  SEARCH

Connecticut

g\
Sponsor the 2019 7 & N
< Tourism Conference —

Is 2019 the year you finally ...
e e ‘?eﬁ
ere are a few ideas | you a great sense

§147 bllion $17 billion

Read/share our e- Read/share our Tourism Coming Soon!
news for both the Tracker — recapping key New Tourism
tourism industry and stats about our Industry Portal for
for prospective marketing and economic industry news and
travelers. indicators. opportunities.
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Promote CTvisit to spread the word.

EAT. PLAY. STAY.

| CTvisit.com
_ Connecticut

Let your own residents know what there is to see and do in
Connecticut —making them brand ambassadors for your town.

Ask the Office of Tourism for window decals.
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New ChooseCT.gov website that promotes Live,
Work and Play

= Choose = p—
LQUU Cannectict Search CT Government e ‘

WHY CT DO BUSINESS LIVE WORK PLAY REGIONS connect

Links drive traffic directly to
towns’ websites

[ : Cogov St ° |

Capitalize on gor'steategic focation
with easy access to Boston and New York and within OUR LATEST POSTS
500 miles of 1/3 of the U.S. economy.

WHY CT D0 BUSINESS LIVE WORK PLAY REGIONS CONNECT ‘

TOWNS IN THE AREA

TWeetSs o corsco Learn more about the towns in New London county.
Click each link below for attractions, events,

CT for Business restaurants, accomodations and more.

@cToECD
.@ManchesterCTown offers new redevelopment :
incentive. bit.ly/2LVhYRV Bozrah Mystic

N Manchester dangles downtown redevelopment carrat Colchescer New London

H 1 artcrdbusiness com
Welcome to Connecticut! Sty il Karh S

Whether you're looking to move your family or a company, build a career or a business, you'll Frr'. iR il
feel right at home in Connecticut. Here you'll find a haven for dreamers and doers—a dynamic RSO Hfwold Sl

; ; ; ; o , : GCTDECD (aroton Preston
blend of the historic and the groundbreaking, vibrant cities and scenic towns, emerging talent {@NhvOrg's @chabasobakery starts seliing its baked A il i
and established leaders. Explore this site to learn more about the key advantages of living, goods online. bit.ly/2RgEXRE pendnotl elislit
working, playing and doing business in Connecticut. edyard Sprague

Lisbon Stonington

Home a e Lyme Voluntown

p g Montville Waterford
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Looking forward to partnering to
promote your town
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